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	Name: RAMBU YETTI KALAWAY
	Affiliated University: UNIVERSITAS KRISTEN WIRA WACANA SUMBA
	Course Name: TECHNOPRENEURSHIP
	Number of Lectures: 16
	Course Language: INDONESIAN
	Keyword: TECHNOLOGY, ENTREPRENEURSHIP, INNOVATION, BUSINESS PLAN
	Course Description 100 200 words: The course provides understanding and skills to students to be able to identify, and evaluate technology-based business opportunities in accordance with the student’s field of expertise, as well as develop these business opportunities. This course combines an integrated introduction to theory and hands-on experience in developing ideas and business opportunities. Finally, students are expected to be able to pour business opportunities into effective businesses. The main topics in this course include business concepts and entrepreneurial mindset and self-evaluation, creativity and identification of business opportunities, business models, analysis and evaluation of business opportunities, market analysis and planning, cost analysis and product pricing, team building and human resource planning, financial planning, capital, and business plan development. 
	Course Goals and Objectives Approximately 100 words: 1. Able to have the mindset of a technopreneur who is able to take advantage of business opportunities in the IT field
2. Able to identify business ideas and opportunities that can be developed by applying entrepreneurial and IT principles
3. Able to utilize technology by prioritizing effectiveness and efficiency
4. Able to make technology-based business plans and development
5. Mastering the concept of find your flow and area of interest in creative thinking
6. Mastering business concepts that are action-oriented and risk-taking.
7. Mastering the concept of idea generation and idea evaluation
8. Mastering at least the concept of marketing strategy and customer needs
9. Students are able to form teams and manage teams, as well as do group planning.
10. Capable of capturing business opportunities through creative ideas
11. Able to determine marketing strategy
12. Able to display an overview of the business plan
13. Students are able to present a business plan.


	Textbook: 1. Entrepreneurship : Successfully launching new ventures, Barringer,B.R., & Ireland,R.D, Upper Saddle River,N.J: Prentice Hall, 2010
2. Business Model Generation : A handbook for visionaries, game changers and challengers, Osterwalder,A.,Pigneur,Y., & Clark, T, Hoboken,NJ: Wiley, 2010
	The format  Title AuthorEditor Publisher Year of PublicationReferences: 1. Dasar - Dasar Kewirausahaan, Hendro, Penerbit Erlangga, 2011
2. Technopreneur, Wardhana & Makodian, Penerbit PT.Elex Media Komputindo, 2010
3. Technopreneurship: Strategi Penting Dalam Bisnis Berbasis Teknologi, Suhartanto & Setijadi, Penerbit PT. Elex Media Komputindo, 2010
4. Principles of Innovation and Technopreneurship, Rangarirai Mbizi, LAP LAMBERT Academic Publishing GmbH & Co, 2012

	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: Presence : 10 %
Tasks : 30 %
Midterm exam : 30%
Final exam : 30%
 
Grades :
E : Represents the acquisition of students who do not follow assignments, UTS, UAS and attendance < 50
D : It is the acquisition of students who attend lectures and do modest assignments, do not have the will and responsibility to understand the material.
CD : It is the acquisition of students who attend lectures in moderation, do not focus on understanding the material so that they are only able to complete part of the problem / task and even then with poor accuracy.
C : It is the acquisition of students who attend lectures quite well, try to understand the material but are less persistent so that they are only able to complete part of the problem / task with less accuracy.
BC : It is the acquisition of students who attend lectures well, try to understand the material but are only able to solve some problems/tasks with sufficient accuracy.
B : It is the acquisition of students who attend lectures well, are able to understand the material and are able to solve problems / assignments with good accuracy.
AB : It is the acquisition of students who attend lectures very well, understand the material very well, have a high level of proactiveness and creativity in finding information related to the material, able to solve problems / assignments with very good accuracy.
A : It is the acquisition of superior students, namely those who attend lectures very well, understand the material very well and are even challenged to understand further, have a high level of proactiveness and creativity in finding information related to the material, are able to solve problems with perfect accuracy and are even able to recognize real problems at school. community/industry and able to propose a solution concept.
	Main ContentWeek 1: Introduction to Technopreneurship 
	Main ContentWeek 2: Self Discovery : Find your flow and area of interest
	Main ContentWeek 3: Idea Generation
	Main ContentWeek 4: Idea Evaluation
	Main ContentWeek 5: Business Feasibility 
	Main ContentWeek 6: Entrepreneur Outlook
	Main ContentWeek 7: Segmenting, Targeting, Positioning of Business
	Main ContentWeek 8: MIDTERM EXAM
	Main ContentWeek 9: Marketing Concept
	Main ContentWeek 10: Operational and Human Resource Management
	Main ContentWeek 11: Finance
	Main ContentWeek 12: Mapping the Consumption Chain
	Main ContentWeek 13: Customer Discovery
	Main ContentWeek 14: Prototyping
	Main ContentWeek 15: Business Plan
	Main ContentWeek 16: FINAL EXAM
	Course Date: 2022-03-01
	Course Date_1: 2022-07-29


